
A T I Q  Q U R E S H I
D I G I T A L  M A R K E T I N G  L E A D E R

w w w . a t i q q u r e s h i . c o m     ◆      a t i q b c n @ m e . c o m      ◆     + 1 - 9 0 9 - 2 1 5 - 2 4 0 4

Innovative Digital Marketing Leader with track record of performance & growth.
Highly experienced in multi-channel marketing.

Deep expertise in customer acquisition & retention.

P R O F I L E

P R O F E S S I O N A L  E X P E R I E N C E

V i c e  P r e s i d e n t  M a r k e t i n g
I m p a c t  C a n o p i e s ,  C o r o n a  C A
A u g  2 0 1 4  -  S e p  2 0 1 5

Led Team across 3 departments: Marketing, Customer Service & Graphic Design
Restructured departments and processes to create customer friendly experience
Set up Strategic Partnerships with OEM's & various sports organizations
Successfully launched e-commerce platform
Focus on growth of business: short & long term strategies with CEO

M a r k e t i n g  D i r e c t o r
I m p a c t  C a n o p i e s ,  C o r o n a  C A
F e b  2 0 1 4  -  A u g  2 0 1 4

M a r k e t i n g  M a n a g e r
I m p a c t  C a n o p i e s ,  C o r o n a  C A  
M a r  2 0 1 3  -  F e b  2 0 1 4

Re-structured marketing department
Introduced acquisition marketing channels: Email,  SEO, SEM, Social,Trade-show
Implemented CRM Marketing Strategy
Put together sponsorship's with organizations across various verticals  

Designed & launched new company website to improve SEO & UX
Developed new trade-show strategy: managed budget of $500.000 annually
Implemented CRM system for Sales department
Started automation of lead flow resulting from marketing campaigns

O n l i n e  M a r k e t i n g  M a n a g e r
I n t e r n a t i o n a l  E - Z  U P
J a n  2 0 1 2  -  F e b  2 0 1 3

S r  M a r k e t i n g  S p e c i a l i s t ,
N e t h e r l a n d s
V i s t a P r i n t  i n  B a r c e l o n a ,  S p a i n
M a r  2 0 0 8  -  J u l  2 0 0 9

M a r k e t i n g  R e p r e s e n t a t i v e ,
N e t h e r l a n d s
V i s t a P r i n t  i n  B a r c e l o n a ,  S p a i n
O c t  2 0 0 7  -  M a r  2 0 0 8  

Started Online Marketing for International E-Z UP for USA
Started Online Marketing for the European Markets: NL,GER, FRA & UK
Implemented marketing channels for customer acquisition
Implemented Strategy for customer retention

Channel Manager for E-mail Marketing 
Channel Manager for Display Marketing
Spearheaded Lead Generation & Negotiation Program across all  EU markets
Assisted with Product Launch of Hats & Lawn Signs (Market Research)
Partnership revenue from selling non Vistaprint products (3rd party offers)

Responsible for E-mail Marketing 
Responsible for Display Marketing
Responsible for Affil iate Marketing 
Work with CRM team for Dutch specific campaigns

M a r k e t i n g  A s s i s t a n t
V i s t a P r i n t  i n  B a r c e l o n a ,  S p a i n
A p r  2 0 0 7  -  O c t  2 0 0 7

Assisted Marketing Manager with day-to day tasks
English-to Dutch translations for website & campaigns
Introduced to E-mail,  SEM, Affliate & Display Marketing

D e s i g n ,  S a l e s  &  S e r v i c e
V i s t a P r i n t  i n  B o s t o n ,  M A
M a y  2 0 0 5  -  A p r  2 0 0 7

Assisted Customers with Design inquiries 
Upsell/Cross Sell Vistaprint products
Worked with Marketing Manager to discuss customer feedback



T O O L S

R E F E R E N C E S

E-Mail Marketing

Search Engine Marketing

Search Engine Optimization

Affil iate Marketing

Direct Mail

Box Inserts

Social Media Marketing

Display Marketing

Video Marketing

In-Store- Marketing

POS/POP Marketing

B2b & B2c Marketing

M A R K E T I N G  C H A N N E L S

Bachelor in Media & Information Management
Hogeschool van Amsterdam

Google Certified2 0 1 5

2 0 0 0 - 2 0 0 4

E D U C A T I O N

Google Analytics

Google Adwords

Google Webmaster Tools

Mail Chimp

Exact Target

Salesforce

Clarizen

Link Research Tools

Moz Pro

Basic HTML (to add HTML markups)

CMS ( Weebly)

M O R E  P R O F E S S I O N A L  E X P E R I E N C E

P a r t - T i m e  J o b s  d u r i n g  C o l l e g e : 1 )  T e r r a  V i t a l i s :  s e l l i n g  t e a k  w o o d  i n v e s t m e n t s  -  c o l d  c a l l i n g  -  m i n  $ 1 0 k  i n v e s t m e n t s

2 )  G r a n t o n  M a r k e t i n g :  d o o r - t o - d o o r  S a l e s  o f  c o u p o n  c a r d s  o f  v a r i o u s  l o c a l  b u s i n e s s e s

E n t r e p r e n e u r s h i p : 1 )  T a m a h a  M e d i a  2 0 0 9 - 2 0 1 1 :  m a i n l y  w o r k e d  a s  F r e e l a n c e  t h r o u g h  m y  o w n  M a r k e t i n g
A g e n c y  w h e r e  I  f o c u s e d  o n  E - m a i l  M a r k e t i n g  f o r  v a r i o u s  c l i e n t s .  C l i e n t s  i n c l u d e :
V i s t a p r i n t ,  C a s h 4 G o l d ,  K h a n  P r o m o t i o n s

2 )  L o v e f o o d h o m e  2 0 1 4 : l a u n c h e d  f a s t  f o o d  h o m e  d e l i v e r y  s e r v i c e .  s i g n e d  u p  r e s t a u r a n t s
w i t h  n o  d e l i v e r y  a n d  o f f e r e d  t h e i r  m e n u s  f o r  d e l i v e r y  t o  l o c a l s  i n  C o r o n a  &  R i v e r s i d e .
G e n e r a t e d  o v e r  $ 5 0 . 0 0 0  i n  m e a l s  d e l i v e r e d  i n  3  m o n t h s .  S o l d  t o  p r i v a t e  b u y e r .

1 )  S a b i n e  v a n  V l e r k e n  -  d i r e c t  m a n a g e r  a t  V i s t a p r i n t
s a b i n e . v a n v l e r k e n @ g m a i l . c o m

2 )  J a m e s  W e l s h  -  m a n a g e r  a t  V i s t a p r i n t
j a m e s b w e l s h @ g m a i l . c o m

3 )  E u g e n e  M o n t a n e z  -  M a y o r  o f  C i t y  o f  C o r o n a
e u g e n e @ a l l e g r a c o r o n a . c o m

4 )  R a y m o n d  V e n z o n  -  m a n a g e r  a t  I n t e r n a t i o n a l  E - Z  U P
r a y m o n d . v e n z o n @ g m a i l . c o m


